Determining of tourists' experience revisit intention to architectural mosques in Kuala Lumpur. by Md Baliya, Nur Zafirah & Saad, Mazni
Page | 1  
 
  
Page | 2  
 
CONTENTS 
COMMITTEE MEMBERS . . . . . .  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3 
INVITED PANELS . . . .  . .  . . .  . . . . . .  . . . . . .  . . .. . . .  . . . . . . . .  . . . . . . . .  .. . . . . . . . . . . . . .   4 
PROGRAM TENTATIVE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  . . . . . . . .5 
1. THE PERCEPTION OF TOURIST ON THE TURTLE CONSERVATION IN MALACCA . . .  . . . . . . . 6 
2. PERCEPTION OF OLD SHOP HOUSES OWNERS AND COMMUNITY ATTACHMENT TOWARDS 
THE CONSERVATION OF OLD SHOP HOUSES IN MUAR TOWN, JOHOR . . . . . . . . . . . . . . . . . .  7 
3. THE PUBLIC AWARENESS ON HERITAGE BUILDING PRESERVATION IN MUAR TOWN, 
JOHOR, MALAYSIA . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . .. . . . .  . . . . . . . . . . . . . . . .  8 
4. RESIDENTS’ PERCEPTION ON THE COMMERCIALIZATION OF TURTLE CONSERVATION 
CENTRE IN MELAKA . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . .. . . . .  . . . . . . . . . . . . . . .  9 
5. INFLUENCE OF TRAVEL AND TOUR WEBISTE ON TOURIST BEHAVIOUR TO DETERMINE 
DESTINATION IN MALAYSIA AMONG IIUM STUDENTS IN PAGOH, JOHOR.  . .. . . . . . . . . . . .  10 
6. SUSTAINABLE TOURISM DEVELOPMENT IN MUAR . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11 
7. EXPLORING THE POTENTIAL OF RENDANG AS LOCAL FOOD HERITAGE OF NEGERI 
SEMBILAN  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  12 
8. THE ACCEPTANCE OF SATAY INNOVATION FOR DOMESTIC TOURISM ... . . . . . . . . . . . . . . 13 
9. JOB BURNOUT AMONG EMPLOYEES IN FOOD AND BEVERAGE INDUSTRY IN KLANG VALLEY 
. . . . . . . . . . . .  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . .  . . . 14 
10. FILM INDUCED TOURISM: PUSH AND PULL MOTIVATION FACTORS OF LOCAL YOUNG 
TRAVELERS TO VISIT FILM LOCATIONS IN MALAYSIA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15 
11. THE POTENTIAL OD DEVELOPING HERITAGE BASED TOURISM IN KLUANG, JOHOR: SWOT 
ANALYSIS . . . . . . . . . . . .. . . . . . . . . . . . .  . . . . . . . . . . . . . . . . . . . . .  . . . . . . . . .  . . . . . . . . . . . . 16 
12. TOURISTS PERCEPTION AND SATISFACTION TOWARDS LOCAL FOODS IN MUAR, JOHOR . . .. . .  17 
13. TOURISTS’ EXPERIENCE ON DESTINATION LOYALTY: A CASE STUDY OF ISLAMIC ARCHITECTURE IN 
KUALA TERENGGANU . . . . . . . . .  . .  . . .  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18 
14. DETERMINING OF TOURISTS’ EXPERIENCE REVISIT INTENTION TO ARCHITECTURAL MOSQUES IN 
KUALA LUMPUR . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . .  . 19 
15. THE INFLUENCE OF TOURIST EXPERIENCE ON DESTINATION LOYALTY TO ISLAMIC 
ARCHITECTURAL SITES IN PUTRAJAYA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 20 







Dr. MAZNI SAAD 
 
PROGRAMME MANAGER 
MUHAMMAD SHARUL HIDAYAH JAMALUDDIN 
 
ASSISTANT PROGRAMME MANAGER 
NUR ZAFIRAH MD BALIYA 
FARRAH NOORSYAFIQAH RAMLI  
NURUL HASSANAH HAMIDI 
 
SECRETARY 
BAIDURI ZAIYANNA MOHD FARUDZ 
 
MODERATOR 
AINA RASYIDAH BINTI ADNAN 
NUR SYAQIRA HUSNINA BINTI MOHD NOOR 
SITI HAJARIAH BINTI ABDUL KHALID 
 
 




Prof. Dr NORAIN OTHMAN, UiTM, Puncak Alam 
 
Dr. ZURAINI BINTI ALIAS, Universiti Selangor, Shah Alam 
 
Assistant Prof. Dr. ALAA NIMER ABU, Woosong University, Korea 
 
Dr. ZALIHA ZAINUDDIN, Universiti Malaysia Terengganu, Terengganu 
 
Dr. AL AMIRUL EIMER, International Islamic University Malaysia, Pagoh 
 
Madam ERNI TANIUS, Universiti Selangor, Shah Alam 
  




8.30 a.m. : 1. Moderator welcome panels and presenters 
    2. Moderator share all the topics 
 
8.30 a.m. : 3. Presentation 1 and Q&A 
    4.  Presentation continues 
 




Page | 19  
 
DETERMINING OF TOURISTS’ EXPERIENCE REVISIT 
INTENTION TO ARCHITECTURAL MOSQUES IN KUALA 
LUMPUR 
 
Nur Najwa Zulkifle* and Mazni Saad 
Department of Tourism, Kulliyyah of Languages and Management, International Islamic University 
Malaysia, Education Hub Pagoh, KM 1, Jalan Panchor, Pagoh, 84600 Muar, Johor, Malaysia 
*Corresponding author: najwazulkifle23@gmail.com 
 
Abstract 
Malaysia has been recognized as one of the destinations for Muslim travellers, possessing 
factors such as multicultural identities, a unique culture and heritage based on Islamic 
principles. In Kuala Lumpur, most iconic Islamic attractions, the National Mosque and 
Federal Mosque are must- visit locations in the city. These mosques are highly promoted by 
the government since undergoing an increase in tourists’ arrival. Thus, it is important to 
acknowledge the success of tourism destination attractions depends heavily on many 
factors, including the worthiness for repeat visitation. This research aims to examine the 
relationship on tourists’ experiences effect on revisiting intention in architectural mosques in 
Kuala Lumpur. The number of respondents in this research is 166 people that have been 
engaged with any architectural mosques located in Kuala Lumpur. The outcome revealed 
that attachment, social interaction and aesthetic value are the experiences that affect 
tourists’ revisit intention.  
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